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Youth Ideas & Action aims to disseminate information about staff development and service provision to young people. QLP-Y participants are encouraged to submit items for inclusion in future issues.
You will now be finalising your QLP-Y proposals.  This issue of Youth Ideas & Action provides some examples of audience development workshops/activities.  Please share this with young people in your authorities. If you and young people in your authorities are interested in developing any of the ideas below, please contact us and we will develop them as a QLP-Y workshop activity.

At the same time, the Department of Applied Sciences is looking into developing a number of short courses/workshops some of which can be used by QLP-Y participants as creative ways of developing skills of staff and young people.  They can be organised for delivery to young people in your authorities.  Possible workshops ideas being discussed currently include the following:

· “IT is fun” -  ICT workshops in setting up and developing youth websites
· “Creative Cultures”:  Youth & culture: various cultural activities which develop new skills and provide experience - can include drama, music etc
· “Its only a game” – developing computer games
· Developing media skills (magazines, publishing, editing, DTP etc)
· “Write Sparks” - reading and creative writing workshops

	Do let us know if any of these interest you.  
Global Citizens - Scotland 
In association with UNICEF in Scotland, the TAG Theatre Company has developed a programme of workshops for children ages 8 to 11 on issues surrounding global

citizenship. Launched in August 2004, the Global Citizens project is an effort to

use drama as a tool to explore complex political issues with students. The purpose of the initiative is to give students the interpersonal tools to work together to explore human rights and responsibilities, ethical enterprise, and society on a global scale - hopefully in the process motivating Scotland's children to grow into engaged and aware global citizens...
Source: 
<http://www.comminit.com/experiences/pds2005/experiences-2920.html> [accessed: 26 May, 2005].
Young People Now's Positive Images campaign aims to encourage a positive image of young people in the media
Available from:

<http://www.ypnmagazine.com/campaign/index.cfm> [accessed 26 May 2005].

POSITIVE IMAGES AWARD WINNERS

Best Publicity Campaign by a Youth Group
WINNER: Dudley Youth Council 

The Dudley Youth Council is a group of young people aged 11 to 19 from across the borough of Dudley. The young people felt that negative stereotyping in the media affected them in their everyday lives and decided to take action to redress these stereotypes. Jodie Sabin, the then chair of Dudley Youth Council, says: “We did quite a few workshops and one of the things that always came up was that negative stereotypes of young people were a massive problem in the press.”

The young people decided to hold a Dudley Youth Awards event to recognise the achievements of young people and obtain positive media coverage of those achievements, so the public would start to read and hear about young people who were doing good things in their communities.

The group worked hard to make sure the event received positive publicity, promoting it through schools, colleges and youth organisations, which resulted in some articles in school magazines. They liaised with the marketing department at Merry Hill Shopping Centre in Dudley to get posters and nomination forms displayed there, and worked with Dudley Metropolitan Borough Council’s marketing team to get help writing press releases and enticing the press along on the awards evening. The local Express & Star newspaper sent a reporter and photographer; the young people also booked their own photographer to make sure papers that didn’t attend could still print pictures. Local councillors, dignitaries and media personalities were also invited, to add interest to the awards ceremony.

All the hard work paid off, as positive coverage of young people appeared on the front page of the Express & Star, and Jodie Sabin was invited on to the local radio breakfast show to talk about stereotypes of young people in the media. The local weekly Stourbridge News paper also ran an article, as did a number of young people’s magazines.
“We were a bit disappointed at first, because the local newspaper wouldn’t print our nomination form, although it did put some information in, and only one newspaper came to the event,” says Jodie. “But the coverage we got afterwards was fantastic. We were on the front cover and had a feature inside, and Adrian Goldberg, who does the breakfast show on BBC West Midlands, gave us loads of publicity.” 
Best Involvement by a Young Person in Promoting Positive Media Portrayal
WINNER: Jordan Jarrett-Bryan 
Twenty-one-year-old Jordan Jarrett-Bryan is editor of LIVE, a Brixton-based magazine for young people by young people, which he has been involved with since writing a film review. In 2003, Jordan became editor of LIVE in return for agreeing to return to college and complete his A-level English studies, as he needed to improve his grammar and spelling.



Best Magazine or Web Site Produced by Young People for Young People
WINNER: WOWU 

What’s On, What’s Up, or WOWU, produced at Slough Young People’s Centre by a group of about 20 regular contributors, was the winner of this hotly contested category, with many high-quality entries. The pocket-sized bimonthly magazine, which is read by more than 5,000 16- to 25-year-olds in Slough, includes an eclectic mix of articles on music, identity cards, football, student debt, slang and whether video games cause violence. It also lists useful numbers such as the sexual health clinic, counselling organisations and British Rail enquiries.


COMMENDED: LIVE magazine
Such was the quality of entries to this category that the judges also decided to award a commendation to LIVE magazine, whose editor Jordan Jarrett-Bryan also scooped an award for Best Involvement by a Young Person in Promoting Positive Media Portrayal.
Best News Report/Feature in the Local Press 
WINNER - Nermin Oomer/Burton Daily Mail 

Derbyshire’s Burton Daily Mail, delivered to 60,000 residents of Burton-upon-Trent, Lichfield, Ashby-de-la-Zouch and Uttoxeter every evening, was the clear winner of this category with a two-page feature by senior reporter Nermin Oomer entitled ‘Change of direction’. The feature, which appeared on Monday 1 November 2004, covered two local youth projects: Coaching for Success and Jigsaw Mentoring Partnership. Coaching for Success is a project running in local school Abbot Beye, which supports young people to improve their behaviour and work, while Jigsaw is managed by East Staffordshire Racial Equality Council and aims to improve the quality of young people’s lives and increase their skills and confidence.



Best News Report/Feature in the National Press
WINNER - Anushka Asthana/The Observer 

The Observer’s Anushka Asthana won this category with a news piece entitled ‘No drink please, we’re teenagers’, which appeared on 17 October 2004, and another called ‘Move over Becks - King is kids’ hero’, which featured on the front page of the 29 February 2004 issue. The drinking story centred on a survey from ukclubculture, an organisation that hosts alcohol-free clubbing events. As well as talking to a representative from ukclubculture, the piece quotes 16-year-old Cheryse Hill, from Romford, talking about how young people are often misrepresented, and includes a boxed-out diary from 15-year-old Mancunian Lawrence Hallows, showing what he does with his time. The other piece, ‘Move over Becks’, cited another survey, by Save the Children, which put the lie to the idea that young people are only interested in gossip and celebrities, picturing them as committed citizens. Asthana says: “It’s easy to stereotype young people and call them all yobs, but doing articles about the good things young people do can actually result in a better story - because it is unexpected. Journalists should go out of their way to talk to young people and give them a chance to give their side of the story.” 



Best Radio Coverage of Young People
WINNER - BBC Radio Stoke, Making Waves 

Making Waves is a 12-month pilot scheme run and financed by Radio Stoke, which aims to give local students the skills and opportunities to make their voices heard. Young people from local schools are given the opportunity to learn about newsgathering, media literacy, audience awareness and editorial decisions, as well as gaining practical skills in audio editing and recording. Pupils at Thistley Hough High School were the first group to take part in the project, and they chose the theme of stereotypes. They decided on the theme for the features themselves and did their own recording, as well as editing their own work “as far as time allowed”, working with producer Joel Moors for four to five weeks. The Making Waves project is overseen by senior producer Sarah Harness, and the results were broadcast on Radio Stoke from 15-24 November 2004. They can also be heard online at http://www.bbc.co.uk/stoke/makingwaves.
Items included ‘Liam on lifts’, featuring 12-year-old wheelchair-user Liam talking about how people perceive him and why he gets annoyed about the lift he has to use at school, and ‘Will’s cap’, in which Will, who has alopecia, talks about the difference a baseball cap makes in how people perceive him. 



Best TV Coverage of Young People
WINNER: World of Difference - Gambia, Channel 4 

Six 15- and 16-year-old boys from London City YMCA were the focus of this 25-minute Channel 4 programme, which was shown in March, May and October last year. The group was one of three teams to win Channel 4’s World of Difference competition and received £10,000 plus travelling expenses for its two-week project, an awareness-raising video that will be used by the Gambian YMCA as part of its HIV/AIDS awareness-raising programme.
Deborah Ward, commissioning editor at Channel 4's education arm 4Learning, says: “World of Difference aims to challenge young people in the UK to reflect on their own lives and society. We hope it will encourage them to see how they can be more active global citizens, making it a learning experience with real partnerships and results.”
Mark Scott, then team leader of Youthreach and now youth project co-ordinator, went to Gambia with the young people. “They are still very excited, because the show has regular repeats on Channel 4,” he says. “They have become local celebrities and have been recognised by their community, which is proud of them; a group of young men who previously might have been perceived as yobs have been seen to be doing great things. The support for them has been great.” 
Best Online Coverage of Young People
WINNER: Natasha’s Cancer Diary/ BBC Teens 

Natasha’s Cancer Diary is an 11-page fortnightly diary written by Natasha, who was finally diagnosed with cancer when she was 16, after much fobbing off from the medical profession. Natasha gives a very honest and readable account of her illness. “I've got cancer, cancer of the intestine, actually. Nothing high-profile like breast cancer or leukaemia for me, but a weird cancer that no-one's ever heard of,” she writes. Natasha talks about the weird and hurtful reaction she gets from her friends, the difficulty of buying a wig following chemotherapy and the lack of support for teen cancer sufferers. The interactive nature of the web site allows other young people to comment on her story. For example, 15-year-old Kirsty writes: “You are a role model for all of us. Your story has taught us all about the disease and it may help others in the same position you were in not so long ago.” Natasha’s Cancer Diary ran during 2004 and is no longer up on the BBC Teens web site. 



Most Youth-Friendly Council
WINNER: Bridgend County Borough Council 

Bridgend Youth Council nominated Bridgend County Borough Council for this award, which held tremendous sway with the Positive Images Awards judges. The entry came from the youth mayor, Terry Jones, who says: “The council has fully supported the establishment of a youth council since its inception in 1999. It actively encourages young people to ‘get their voices heard’, and gave the youth council an office, computer and telephone to enable it to carry out any work it needs to do. Young people have total control over what they do and how they do it.”


Yobs, thugs, louts, monsters, scum, brutes, crooks. Just some of the terms used to refer to young people in the media in the last few years. The media presents young people at best as problems and at worst as criminals: 71 per cent of stories about them are negative and one in three focus on crime. 

The majority of young people are not criminals. Just seven per cent of young people in school have been committed crimes requiring police involvement. But when news coverage of productive and law-abiding young people is the exception rather than the rule, public opinion and policy tends to target young people en masse, with measures such as curfews and the ability to move on young people who are perceived as a threat. Young people are stereotyped and marginalised. 

The media needs to take responsibility and find ways of giving young people a voice on issues that affect them, or risk alienating them as both consumers and members of society. Research carried out for Young People Now found that teenagers feel that newspapers disapprove of young people, and don’t contain anything of relevance to them. This is not surprising when young people are only quoted in eight per cent of stories about them. 

But it’s not just the media. The trend of referring to young people as yobs and louts is also part of Government language. Press releases from the Home Office refer to “new tools to tackle yobs” and “fighting back against louts”. No surprise that resulting coverage takes the same tone. 

Steve Barrett, editor of Young People Now magazine, says: “We know that young people are doing many positive and productive things, from giving up their time to teach asylum seekers literacy skills in Kent to creating school bus anti-bullying schemes in Wales. Of course some young people commit crimes, but the majority of them are law-abiding. The wall-to-wall coverage of teenage gangs and violent criminals risks stigmatising a whole generation, leading to catch-all policies which discriminate against the vast majority of young people who are just getting on with growing up. 

“Young People Now would like to see the media take a more balanced line when it comes to portraying young people. If young people are not given the opportunity to comment on issues that reflect them, the media will not present an unbalanced picture but will continue to haemorrhage young consumers and readers. That is why we are working with young people and the media to create a code of practice, and why we are launching a set of awards to encourage positive images of young people in the media.” 

YOUNG PEOPLE AND THE MEDIA: THE FACTS 

· One in three articles about young people are about crime (Young People and the Media, Mori). 26 per cent of young people in school admit to committing a crime but only seven per cent of that group have committed crimes leading to police involvement (Mori/ YJB) 

· 71 per cent of press stories about young people are negative and only 14 per cent are positive (Young People and the Media, Mori) 

· Young people are only quoted in eight per cent of stories about them (Young People and the Media, Mori) 

· Two-thirds of 11-18 year olds would not trust a journalist to tell them the truth (Mori/ Nestle Family Monitor 2003) 

· Young people see the press as finger-wagging and authoritarian, telling them what they “should and shouldn’t be doing” They also see journalists as prone to exaggeration. “They’ll get anything to put in there if they’re short of something to write. They don’t care if it hurts someone’s reputation.” said one young person 

· 90 per cent of youth workers believe that tabloid newspapers give a negative impression or very negative impression of young people. 69.2 per cent believe local papers are negative or very negative, and 61.5 per cent think broadsheets are negative or very negative. (Young People Now reader survey 2004) 

· 93 per cent of youth workers believe that youth groups should be more proactive in promoting positive stories about young people, while 41 per cent say that young people should be taught media literacy and campaigning. (Young People Now reader survey 2004) 

· Young people were referred to as thugs 26 times and yobs 21 times in a survey of 74 tabloid and broadsheet articles about young people and crime. Other descriptors included evil, lout, monsters, brutes, scum, menace, heartless, sick, menacing and inhuman. (Shape the Debate campaign, 2002 - 2003) 
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